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Google Analytics Guide

Google Analytics is a free service offered by Google that tracks and reports website traffic. In order to effectively manage your

Google Ads, PWI will need to be given access to your Google Analytics account. We make this connection so we can create
conversions centered on your goals and analyze additional user data to make adjustments in Google Ads and provide web

feedback. It is also a requirement from Google to connect Google Analytics to Google Ads for conversions. Check out all the

Google Ad Grant requirements.

We have heard from nonprofits that setting up Google Analytics can be difficult, so we created the following guide to help.

Simply follow the steps provided and then share access with our team once completed.

| GOOGLE ANALYTICS GUIDE


https://support.google.com/grants/answer/9042207?hl=en
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If you already have a Google Analytics account, you can skip to step 2. ol Analytics | pyvre” ™" | @ Try searching ‘measursment I>* 0 : @
Go to https://analytics.google.com/ and sign in with your Google Account. n ™
o
. . Create property
Click “Start Measuring”. a
e
@ o Property setup
Account Setup: Name your account. We suggest simply putting o yout e st Y war 1 e propr o 4 s bt R
Create a Google Analytics 4 property to measure your web and/or app data.
in the name of your organization. Click “Next”.
Gn-l;erc;S“l:t;;Te (GMT-07:00) Los Angeles Time ~
Property Setup: Insert a property name. You can again simply put your s
Organization,s name. ou can edit these property details later in Admir
About your business: Answer the basic organization questions and select
all applicable checkbox items for how Google Analytics is intended to be
_.' Analytics ‘ ';H X Set up data stream
utilized. Click “Create”. T o
n Set up your web stream
. . @ ) W:::::j/URL - www.mywebsite.com Sl:j:::i::
Accept the Google Analytics Terms of Service Agreement. ol = "
= 4.  Enhanced measurement
e L e st
Data Stream: Upon accepting the terms, you should be taken directly to O © ) — .
the Data Stream section. If not, follow steps to get below.
Click on the gear symbol {§} in the bottom left corner of your Analytics o
X Accountaccé * Add roles and data restrictions m 5
account to view the Admin settings. Click “Data Streams” under the O wemt
[0 = Austin Salsberry Email addresses

Property settings.

@ nonprofit@projectworldimpact.com [E) Enter email addresses

Notify new users by email

Select “Web” and enter your organization’s web domain and stream name.
Direct roles and data restrictions @

Ensure ‘Enhanced measurement’ is on and select “Create Stream”.

Standard roles

Administrator

O

Full control of account. Learn more

Editor
@
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Step 2: Link Your Website AdvertisingGrant
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Data Stream: Upon accepting the terms, you should be taken directly to @l Analyties By X Setup data stream
the Data Stream section. If not, follow steps to get there below. a .
m Property
a PWI (3225 Website URL Stream name
- ‘t‘ 4 htps:/  ~  www.mywebsite.com My Website
Click on the gear symbol §e? in the bottom left corner of your Analytics _ a v et
. . . = Pr Automatically measure interactions and content on your sites in addition to standard page view measurement. Q
aCCOU nt to VleW the Admln SettlngS. Mz IDd.ll:“ffr:;:‘r:—l:J;r[;:j:;n::ltlbeucehn.:mllzl;so;nedE:}b:aﬂdc[i:i[\;deomaybecollectedwllh relevant events. You must ensure that no personally-
C“Ck “data Stl‘eamS” under the Property SettlngS - D; Measuring: (&) Pageviews (@) scrois  (B) outboundclicks  + 3 more S
2, o
o ne
Select Web and enter your organization’s web domain and stream name. % A
D P
Ensure ‘Enhanced measurement’ is on and select Create Stream. B
N co
Copy or save your measurement ID, you’ll need this in the next step. G- =
@ -
XLZH2249R1is an example of a measurement ID. ©
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Step 3: TraCklng Advertisinggrqnt
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In order for your Google Analytics to track data, you need to integrate a
tracking code/ID in your website backend. If you are utilizing WordPress,
Wix, Weebly, or SquareSpace, it’s best to utilize Google Tag Manager (GTM)

and the plugins available to you that will handle code integration. Click here

." Analytics ‘ ‘;j Stream details 7
for instructions on setting up your Google Tag Manager container. . STREAM NAME
PWI Test https://projectworldimpact.com 3837958446 G-XLZH2249R1 O

+: Enhanced measurement

P O B8

You can confirm the code is integrated correctly by using Google Tag

Automatically measure interactions and content on your sites in addition to standard page view measurement. 9

Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no personally-identifiable

information will be sent to Google. Learn more

Assistant Legacy.

Measuring: Page views @ Scrolls @ Outbound clicks + 3 more @

Tagging Instructions
‘\ Use one of the following to start collecting data

Once your GTM container is set up and tracking, visit your container

Add new on-page tag Use existing on-page tag

workspace. Select “Create New Tag”. . S

Add the Analytics tag to your website to begin seeing data in your property.

Copy the global site tag into the <head> section of your HTML. Or, if you use a website builder (such as GoDaddy, Shopify, or others), tag your website

D Pn using these instructions.
Dd D; <!=- Global site tag (gtag.js) - Google RAnalytics =--> lD
¢ H 1 ’ ¢ 1 i n ="https://wiw.googl m .com /§s71d=G-XLZH2249R1"></script>
Next, select “Tag Configuration’ followed by ‘Google Analytics: GA4 « e e ST e geosles e con gt el e
Proousy window.dataLayer = window.datalLayer || [];
. . , . A Ga function gtag(){datalayer.push(arguments);}
Configuration’. Enter the measurement ID from the step prior. =
// Aj gtag( 'config', 'G-XLZH2249R1');
</script>
O &
Google Tag Manager
o ] g 9 g
e ‘ Add and maintain tags through a web interface to send data to Google Analytics, as well as other Google and non-Google tools.

Triggering: Select triggering followed by ‘All Pages’ once redirected.

Finally, hit save in the upper right hand corner. Your GA4 property will start

tracking but may take 24 hours to finalize.
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https://projectworldimpact.zendesk.com/auth/v2/login/signin?return_to=%2Fknowledge%2Farticles%2F360050724633%2Fen-us%3Fbrand_id%3D360000041193%26return_to%3D%252Fhc%252Fen-us%252Farticles%252F360050724633&theme=hc
https://chrome.google.com/webstore/detail/tag-assistant-legacy-by-g/kejbdjndbnbjgmefkgdddjlbokphdefk
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Step 4: Account Access AdvertisingGrant
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Log on to https://analytics.google.com/. Al Anaytics e ™™ @ Trysearching ‘measurement D 0 : @
n ADMIN USER
Click on the gear symbol ¢33 in the bottom left corner to view your Admin . — L e .
@
Settings. Q Bl Account Settings Setup Assistant
2o Account Access Management E Property Settings
B
Y AllFilters 8= Property Access Management
Click on the Account Access Management button in the first column. O Acoount e oy
B TrashCan = Data Settings
T, Data Import
Click on the plus symbol @ in the upper right corner of the screen.
D) Property Change History
SeleCt “Add Users,,. Dd DataDeIetlonRequests
.\ Google Ads Links
In the section that says “enter email addresses” enter PR
nonprofit@projectworldimpact.com. © siocuen e
0 © 2022 Google | Analytics home | Terms of Service | Privacy Policy | [J Send feedback
Select the boxes next to Edit, Collaborate, and Read & Analyze. We do not Al Analytics | py - S e e
need the Manage Users permission. i
®
@ Austin test v PWI (322551746) v
. « . . . . . & Account Settings Setup Assistant
Click “Add”. Feel free to email nonprofit@projectworldimpact.com if you R
= ams Account Access Management E Property Settings
have any questions. ThankS! Y AllFilters a2a= Property Access Management
D) Account Change History <= Data Streams
i Trash Can :?; Data Settings
X zg;:;nt acce ~ Xarc‘jter:cl)les and data restrictions m 5
[0 Name 4
O & Austin Salsb;y Email addresses

I@ nonprofit@projectworldimpact.com [E) Enter email addresses

Notify new users by email

Direct roles and data restrictions @

Standard roles

Administrator

O

Full control of account. Learn more

Editor
@
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https://analytics.google.com/

The Nonprofit Success Team will be in touch with you if any additional steps
such as tracking through code integration are required. If your ad focuses and/
or desired user interactions have not been conveyed to our team yet, please

email this information to nonprofit@projectworldimpact.com. Thanks!
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